
 

We are thrilled and excited to put forward our nomination for Best Overall Marketing Campaign for the 
ideation, creation and launch of the Dragon Room at Studio City Macau.  Please enjoy the two videos 
below, and further detail around the first-of-its-kind activation in Asia – a resounding success for 
Aristocrat Gaming and for Studio City and their guests.  At Aristocrat, we love Dragon themed games and 
were very proud to work side by side with Studio City to create a Dragon Room of their dreams. 

https://vimeo.com/1103016919/e509124209?ts=0&share=copy – VIDEO Overview of Marketing Initiative 
with Lloyd Robson and Kevin Benning 

https://vimeo.com/1103016919/e509124209?ts=0&share=copy – VIDEO Master sizzle reel showcasing 
the creation and launch of Dragon Room 

 

 

 

 

 

 

 

 

 

 

 

 

OVERVIEW OF THE MARKETING EXECUTION  

Taking inspiration from the art of papercraft in the Chinese culture, we created a bespoke gaming zone 
complete with 60 EGMs and the latest Aristocrat dragon themed games. Launched during Golden Week - 
the zone not only offered a welcoming environment for players to try out the latest games, it also brought 
a socially sharable moment to the forefront, with captivating structures and fixtures that redefined the 
player experience at Studio City.  

Transforming a storage room on the casino floor into a revenue-driving zone designed to bring a new type 
of player experience to Macau was an exciting opportunity to showcase the depth and breadth of our 

https://vimeo.com/1103016919/e509124209?ts=0&share=copy
https://vimeo.com/1103016919/e509124209?ts=0&share=copy
https://vimeo.com/1103016919/e509124209?ts=0&share=copy


marketing capability and how we can partner with our customers to meet their needs, and those of their 
valued players. 

To support the launch, we developed a teaser campaign to generate excitement and awareness with 
players in Macau – targeting existing Melco Loyalty Members along with new players visiting Macau. 

THE RESULTS 

• 80% average daily occupancy since opening 

• Integration of Dragon Room success in annual earnings by Melco group CEO  

 “We’re excited to partner with Studio City to launch this experience for all players during Golden Week. 
The team at Studio City share our focus in redefining the traditional gaming experience to drive player 
demand and loyalty in this market. What we’ve developed together is a blend of creativity, strategic 
thinking and differentiation.” - Emily Schmitt, VP of International Marketing at Aristocrat Gaming 

 “The guest experience is central to everything we do, and it’s important that an innovative and 
memorable experience extends beyond the games on our floors. Working with Aristocrat Gaming to 
create such a unique experience enables us to bring this vision to life, offering an exclusive and engaging 
environment that sets us apart in the market, complete with popular Aristocrat games.” - Kevin Benning, 
Senior Vice President, Property General Manager of Studio City, Melco 

 

 

 

 

 

 

SUPPORTING PRESS COVERAGE: 

https://www.gamblinginsider.com/news/26944/aristocrat-and-studio-city-macau-set-up-dragon-zone-
to-celebrate-golden-week 

https://asgam.com/2024/09/25/aristocrat-gaming-and-macaus-studio-city-unveil-new-dragon-zone-
experience/ 

https://www.ggrasia.com/aristocrat-studio-city-create-dragon-zone-for-golden-week 
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https://asgam.com/2024/09/25/aristocrat-gaming-and-macaus-studio-city-unveil-new-dragon-zone-experience/
https://asgam.com/2024/09/25/aristocrat-gaming-and-macaus-studio-city-unveil-new-dragon-zone-experience/
https://www.ggrasia.com/aristocrat-studio-city-create-dragon-zone-for-golden-week


 

 

 


